TALKS
GUIDE

Everything you need to know
for when you’re talking or
presenting on behalf of the
Ellen MacArthur Cancer Trust.

WELCOME!
Thank you for agreeing to speak on behalf
of the Ellen MacArthur Cancer Trust!
This guide will help you understand everything you need to talk
and/or present confidently about the Trust, and the difference we
make in supporting young people to rebuild their lives after cancer.
Through this talk, you will introduce the Trust to a new audience
who might never otherwise have heard of our work and impact.
This is vital to us achieving a number of our core ‘Ambitions for
2020-2022’ including to...
•	Hit targets – raising money directly through the talk to help
achieve our overall ambitions for young people.
•	Diversify income – opening doors to potential new
fundraisers/supporters.
•	Reach more – increasing awareness of how the Trust could
support young people treated for cancer that are known to
members of the audience.
•	Shout louder – helping parents, young people, medics and/or
other charities understand the benefits of Trust support.
By achieving these, we will be able to make better connections
and have a bigger impact on the lives of more young people
who need support after treatment ends.
In this guide you will find advice on the power of good storytelling,
planning your talk, how we talk about the Trust and the language
we use, using the right ‘call to action’, key facts about the Trust
and its history and plenty more need-to-knows.
I hope you find this useful and thanks so much again. We cannot make
the difference we make without people like you doing what you do.

THE ‘NEED TO KNOWS’
Who should I contact?

How do I collect donations?

Your point of contact at the Trust will
depend of the type of talk you are doing.
If you’re doing a general/fundraising talk
your main contact will be our Community
and Individuals Fundraiser. Or if your talk
is more about encouraging young people
to sail with the Trust, your contact will be
someone in our operations team in either
Cowes or Largs. You would get the name
and contact details for that person when
we approach you to do the talk or after you
contact us to tell us about the opportunity.

We would love you to collect donations
if appropriate. Collection boxes and
buckets must be clearly labelled with the
Ellen MacArthur Cancer Trust’s name,
address and charity number. They must
be sealed during the collection and
counting should be done with a witness.
You will get full guidance when boxes/
buckets are sent to you.

These are the emails you will need
if you haven’t got a named contact yet
Fundraising team
fundraising@emcancertrust.org
Operations team
gosailing@emcancertrust.org
Once the talk is set up, we ask you to liaise
directly with the organiser on the logistics
(timings, technology etc). If you need to
cancel the talk, please let the organiser
know directly and tell us too.

What will you give me?
As you are officially speaking on behalf of
the Trust, we will supply you with a number
of resources to support your talk, including
a Trust t-shirt, a PowerPoint presentation
template, leaflets/posters and collection
boxes. If you need anything else let us know
and we will see how we can help.

Will I be paid?
You will be entitled to claim expenses for
travel to and from the venue. If you incur
any other expenses directly related to the
talk, please discuss it in advance with your
Trust contact. Your contact will also advise
on how to claim expenses afterwards.

Do I need insurance?
You are covered under our Public Liability
Insurance. All other insurances, for example
car, are your obligation.

What are my obligations?
Through this role you might sometimes
hear confidential information about the
Trust or people we work with. To ensure
confidentiality isn’t breached at any time,
please only use information in the public
domain – either in this pack, on our
website or in official Trust communications
– and just tell your own Trust story.

Frank Fletcher (CEO)
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PUTTING YOUR
TALK TOGETHER
KNOW YOUR AUDIENCE

TELL A STORY

Depending on your audience you will need to think about…
• The length of your talk
•	What is age/audience appropriate content
• The language you use
•	Where you should stand/sit to talk at the audience’s level
•	If you can make it interactive and/or funny in places

Types of possible audiences

Children’s
groups
Schools,
Brownies etc

Teen and
young adults
Schools, colleges,
other youth
groups, etc

Adult
groups

Cancer
support

General – sailing
clubs, WI groups,
coffee mornings
Fundraising –
Lions, Rotaries,
Lodges, businesses

 hildren – under
C
13s and parents
• Parents-only
• Teenagers
• Young adults

SO, FOR EXAMPLE...
A fundraising talk would need to include details of costs and tangible ways that
money changes young lives, whereas a talk for anyone in cancer support would
focus on the specific ways trips make a real difference to young people. Trips for
younger audiences would use more accessible language, for example, sad, scared,
happy, while talks for adults can be more descriptive. If you’re unsure and want
some guidance or reassurance get in touch with your Trust contact.
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People remember good stories, not
lots of facts. Stories make an emotional
connection. They are about people
not organisations.
Start with your Trust story. Whether
you’ve experienced the Trust’s
impact as a young person or seen
the difference we make as a family
member, friend, or as part of the
Trust team, your story will instantly
grab the audience’s attention.
Telling one person’s story also connects
better than talking about many people,
to start with anyway. A good story has
three parts (remember this as CAT)…
1.	Challenge – that you have had/have
seen someone face. How did you/
they feel?
2.	Action – what positive intervention
occurred to overcome that – could
be a whole Trust trip or something
specific that happened on a trip.
3.	Transformation – the ways you/
the young person has positively
changed since.

THE ORDER
1. Intro – your story (as per left)
2. What the Trust does
• Brief history
• What we do
•	How we support young
people over time
3. Another story
Focus on changing lives /
difference over time – this might
be what being involved with the
Trust has enabled you to do or
difference you have seen in young
people you’ve worked with at or
beyond the Trust
4. Call to action
What do we want the audience to
do after the talk? We will look at this
in more detail on the next two pages.
5. Questions
Give people the chance to either ask
questions at the end of the talk or
tell them how they can find / contact
you if they want to follow up.
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BE PREPARED!

HOW WE TALK ABOUT THE TRUST

Practice your talk

Check the technology…

If you’ve got someone who will listen
and provide feedback even better! Is it
too long or short? Are the points you
want to make clear? Have you explained
what complicated terms mean? eg, if you
use the full name of a cancer explain what
it is (i.e. an osteosarcoma is bone cancer).
Are you speaking clearly and projecting
your voice? Is it paced right? Is there
enough energy and enthusiasm?

…both before and on the day. If you
have video/audio in your presentation
do you know how it will play out through
your device or the technology available
to you at the venue? Will you be using
a microphone and if so, will it be
hand-held or lapel? If you’re doing
a presentation, what cables do they
have or will you need to connect your
device? Is it on a TV or projector screen?
Basically, do your homework!

Ask us
If you want our opinion on what you plan
to say or present, by all means send over
your script and/or presentation and we
will be happy to take a look.
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Worst-case scenarios
We all have moments when our
minds go blank, or something
unexpected happens, so think about
how you would handle that happening
in advance. What will you say or do
if you lose your thread or the technology
fails halfway through? How you will
adapt if the audience starts looking
distracted or bored? Pre-empting that
something might not go to plan will
stop you panicking and help you
react positively if it does.

‘young
people’

We say ‘young people’ – not children, kids or teenagers.
If you’re talking specifically about the Trust’s impact on Over
18s, you can use ‘young adults’.

‘the
Trust’

Never abbreviate to EMCT – always use the charity’s
full name – ‘Ellen MacArthur Cancer Trust’ – to start with
and you can abbreviate to ‘the Trust’ after that.

‘support
young
people’

We are not a sailing charity – we are a charity that
supports young people in rebuilding their lives after cancer
through sailing and adventure activity.

Cancer is not a ‘fight’ or a battle you win or lose –
we talk about cancer as a medical condition you are treated
for and that treatment is either successful or is not.

‘inclusive,
friendly
and fun’

Cancer
is not a
‘fight’

We are an open, inclusive, friendly and fun charity
– you know how it feels to be part of the Trust, communicate
that through your words, body language and tone.
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WHAT’S NEXT?
Every talk needs to end with a ‘call to action’. That might be a
fundraising ask, giving people ways to access Trust support or
letting the audience know of other ways they can support the Trust.

1

Raise
money

Donate

• Collection tin/bucket
•	Text EMCTRUST and
your amount to 70085
(e.g EMCTRUST 15)
• Online via our website

Sign up for an event
Fundraise for us
Become a regular donor
Join our Brighter
Futures Community
Speak to the Trust about our
philanthropic giving club, Brighter
Futures Community

Make us your
Charity of the Year
Pledge a legacy gift
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Supported
by the
Trust

Young people/parents
– come on a trip

Medics/charities – refer
young people they know
who would benefit from
Trust support

3

Volunteer
for the
Trust

Use your sailing skills
– become a mate

Use your medical
skills – be trip medic

4

Other

4

Stay up to date –
join our mailing list
via the website
Spread the word!

If you work with young
people with cancer –
you could provide
invaluable trip support
At events – join the
#TrustTribe volunteer
pack

The call to action will depend on the audience.
We can help you identify the best call to action(s)
for the talk you are doing.
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LOOKING AFTER OUR
PEOPLE AND THEIR DATA
SAFEGUARDING
The safety and physical and mental
wellbeing of the young people we
support, our staff (including seasonal) and
volunteers are of paramount importance.
As someone acting on behalf of the Trust,
you are expected to comply with the
Trust’s safeguarding policy at all times.
The policy, which also applies to the
vulnerable adults we support, aims
to ensure the Trust does all that is
reasonably within its power to make sure:
•	no child or young person comes to
harm through participating in activities
with the Trust and;
•	staff and volunteers are alert to
evidence of external harm to children
or young people that might come to
light through Trust activities and, in that
instance, know how to act in the best
interests of the child or young person.
1. The Trust aims for all Trustees, staff and
volunteers to be recruited using the best
practice in safer recruitment including
enhanced DBS or PVG checks, interview
by a member of staff or a Trustee,
undertaking safeguarding training
and the support of two references.
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2.	There is a clearly published Code of
Personal Conduct, currently part of the
Trust’s document called ‘Keeping Young
People Safe’, for all staff and volunteers.
3.	Guidance will be issued for staff and
volunteers about the use of social media
and the protection of confidentiality.

Privacy
The Trust is committed to being clear
and transparent about how we use the
personal information and data of the
whole Trust community. We want to
treat all our stakeholders fairly, lawfully
and in an open way. Our full Privacy
Notice and Data Protection Policy
are available on our website.

Fundraising
We aim to maintain all necessary
and appropriate standards, including
compliance with the Code published by
the Fundraising Regulator, and take any
concerns about our fundraising activities
very seriously. Find our Fundraising
Complaints procedure on our website
or call 01983 297750 and ask to speak
with our Chief Executive.

KEY FACTS
ABOUT THE TRUST
2000 Ellen MacArthur goes sailing with
A Chacun Son Cap, a French charity for
children with cancer and leukaemia.

2010 The Trust extends support
to young people aged 18-24 for
the first time.

2003 Inspired by her experience in France,
The Ellen MacArthur Trust is launched.
The first trip is on 18-20 July for five young
people from Great Ormond Street.

2013 Thanks to the support of
People’s Postcode Lottery, the Trust
opens its doors in Largs and starts
running trips on Scotland’s West Coast.

2005 The Round the Island Race becomes
the Trust’s first Return Trips activity as the
importance of supporting young people
over time is addressed.

2014 Claire Amaladoss, who first
sailed with the Trust after treatment
for Hodgkin Lymphoma in 2007,
becomes the first young person
to join the Board of Trustees.

2007 The Trust runs its first ‘non-sailing’
trip, introducing a multi-activity residential
week at Bradwell Outdoors in Essex.
2009 No fewer than 74 young people are
involved in the Trust’s first Skandia Round
Britain voyage. The crew includes a young
person who sailed on the first 2003 trip.
2009 Young people supported by the Trust
in recovery are invited to return to train as
trip volunteers for the first time – this was
pivotal in providing real peer support.
2010 The charity is rebranded as the
Ellen MacArthur Cancer Trust with
a new logo and message of ‘Rebuilding
young people’s confidence’.

2016 Canal trips are introduced for
young people needing 1-2-1 support with,
or who are anxious about, their mobility.
2017 Our second ‘Round Britain’
challenge is conquered – 125 young
people complete a 17-leg 2,400
nautical mile relay round Britain.
2018 The first Siblings Trip takes
place as the Trust widens its support
to brothers and sisters of those
in recovery from cancer.
2020 The Trust runs its first Virtual
Summer to support young people
through lockdown and COVID-19.
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Units 53-57, East Cowes Marina, Britannia Way,
East Cowes, Isle of Wight, PO32 6DG
Tel 01983 297750 Email info@emcancertrust.org
Registered Charity Number: 1096491
Scottish Registered Charity Number: SCO44013

ellenmacarthurcancertrust.org
Follow us on social media

@emctrust

Watch us on YouTube:

youtube.com/emctrust

